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Supermarkets

2012 Top 100 Power Players

From Jul 2012 | By David P. Schulz | Tags: Cover Story Sidebar, Top Retailers Lists

The United States has entered the era of the national supermarket chain, as Safeway, Kroger and = Print This
SUPERVALU have expanded into multi-regional operators while maintaining locally recognized banners. E3 Email This

Emerging from the pack, however, are three retailers who use the same name in every market: Whole Foods ~E3 Bookmark/Share
Market, Aldi and Trader Joe’s, the last just missing the power player chart because its $7.3 billion estimated & Most Popular
sales aren’t quite 10 percent of category leader Kroger's $77 billion. Whole Foods may not have a presence in

every major market and Aldi hasn’t moved all the way west, but they do continue to grow in the face of increased competition from
alternative food retailers ranging from Walmart and Costco to dollar, drug and convenience stores.

Operating in an inflationary environment where year-over-year food prices rose 6 percent, according to The Food Institute, Whole
Foods and Aldi took entirely different paths in achieving double-digit sales gains. Whole Foods, which caters to affluent shoppers
with its array of natural and organic offerings, did so well in the first half of its current fiscal year that gross margin increased from
35.6 percent to 36.3 percent and identical store sales increased 9 percent, the ninth consecutive quarter in which comps improved.

Aldi, the American arm of a German conglomerate that also controls Trader Joe’s, now has a presence in 31 states, operating
stores much smaller than Whole Foods’ with a very limited assortment of groceries, not including the occasional television, air
conditioner or other seasonal item.

2011 Sales per Comp-store Stores

Retail Sales Stoie

(000) {000}
Kroger $77.018,000 $21,500 5% 3574
Safeway 36,923,000 25400 il 1453
SUPERWALLI 28297000 11800 -1 2466
Puklix 26,967,000 22500 4 1,198
Ahold USASRoyal Ahold 24499000 32 400 3 756
Celhaize America 19,230,000 1,700 -2 1,650
H-E-E 16,820,000 54600 NA 308
Wakefern f ShepRite 12,838,000 44100 NA 291
Whole Foods Markets 9,794,000 31,500 & 311
Aldi 9,218,000 2700 NA 1,195

Some etaikr have convenience store businesses; inthose iretances, fuel sales have
been mmoued

Comparable stor figures exdude fuel saks.

Sales exclude any wholesale businesses.

Kmgers figues exclude jeovelny and Supencenter{Fred Meyer)sakes.

Soure: Kartar Retail

Related Articles:
Top 100 Retailers
Apparel Retailers
Drug Stores
Department Stores
Electronics & Entertainment
Home Improvement
Large-Format Value
Office Supply
Restaurants
Small-Format Value
Methodology

Comments

Post new comment

Your name:
Anonymous

E-mail:

http://www.stores.org/STORES%20Magazine%20July%202012/supermarkets

8/2/2012



